
“There’s a sucker born every minute, and two

to take advantage of him.”

— P. T. Barnum

Elanco – the animal products division of Eli

Lilly and Company – will acquire the ever-contro-

versial Posilac from Monsanto in the fourth quarter

of 2008.  Posilac is a biotech hormone drug that

spurs milk production in cows receiving injections.

Posilac is perhaps the most reviled  commercial

product marketed in the United States. 

The two firms made the announcement during

a telephone press conference on August 20.  

Elanco will pay a reported $300 million for

Posilac.  Elanco has been the exclusive distributor

of Posilac in about a dozen and a half nations out-

side the U.S.  In the 1980s, Elanco was one of four

firms competing to develop a recombinant bovine

growth hormone (rbGH) drug and then gain

approval by the federal Food and Drug Administra-

tion.  Monsanto was the only firm to gain FDA’s

approval for its rbGH product.

Jeff Simmons, Elanco president, commented

that the firm’s Posilac acquisition was an effort

“raise its profile” in the dairy industry.  Certainly,

Monsanto has enjoyed a high, if tainted, profile in

dairy for some time.

Public controversy surrounding the inject of

cows with biotech hormones has swirled for

decades.  As early as December 1989, a high-level

FDA official admitted that rbGH was the most con-

troversial veterinary drug ever reviewed by his

agency.  In fall 1993, FDA officials approved com-

mercial sale of Posilac, which began in early Febru-

ary 1994.  Public controversy surrounding Posilac

has never ceased.  In the past four (or so) years, con-

sumer rejection of dairy products manufactured

from milk in Posilac-treated herds has escalated.

Today, well over half of all fluid milk sold in the

U.S. is marketed on an “rbGH-Free” basis.  Some

cheese and yogurt firms also label their consumer

products as “rbGH-Free.” Even Kraft Foods mar-

kets a macaroni & cheese product advertised as free

from artificial growth hormones!

What’s next???  Under Elanco, Posilac will be

no less controversial.

Monsanto Finds a Sucker (Elanco) to Buy Posilac

Lawsuit Delays Sept. 1 Imposition of Higher FMMO “Make Allowances”

On August 15, a lawsuit was filed in U.S. Dis-

trict Court for the District of Columbia, targeting

USDA’s imposition of higher manufacturing or

“make-allowances” for cheese and butter-powder

plants.  

It’s estimated that the new make allowances

would have generally cost dairy producers pooled

under USDA's federal milk marketing order pro-

gram about 14 cents per cwt. during the first year of

imposition.  

Legal challenges to the scheduled, September

1 imposition of higher “make allowances” cited

failure by USDA to consider information presented

at hearings on manufacturing milk hearings, as well

as failure to follow new guidelines required by the

2007 farm law (which was finally created in late

spring, 2008).  

The lawsuit, spearheaded by Ohio attorney

Ben Yale, sought a preliminary injunction to halt the

scheduled September 1, 2008 creation of higher

make-allowances.  Plaintiffs include: Arkansas

Dairy Cooperative Assn., Inc.; Central Sands Dairy,

LLC; Columbia River Dairy, LLC; Continental

Dairy Products, LLC; Dairy Producers of New

Mexico; Maryland and Virginia Cooperative Milk

Producers Assn.; Select Milk Producers, Inc.; Unit-

ed Dairymen of Arizona; and Zia Milk Producers.

Strangely, there was little opposition among

the plaintiff dairy groups to an obvious failure of the

“make-allowance” decision: using lower Class III

(cheese) and Class IV (butter-powder) milk prices

to commensurately pull down Class I (fluid) and

Class II (cultured products) prices.  Why should

dairy farmers forfeit revenue from Class I and Class

II milk, simply because cheese and butter-powder

plants’ operating costs are higher?

It doesn’t matter what USDA does these days,

in terms of changes to federal milk orders … some-

body sues. 

by Pete Hardin
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For years, The Milkweed has painted Dean

Foods CEO Gregg Engle$ as an Ivy-league, yuppie

MBA obsessed with draining corporate coffers to

line his pockets.  Now comes the proof!

An article in the August 2008 issue of Food
Processing, titled “How Much Your Boss Makes,”

lists Engles as THE #1 EARNING FOOD CORPO-

RATION CEO in the U.S. for 2007.  Engle$’ “pay”

in 2007 totaled $66,080,000 in 2007.  Not only did

Engle$ make more money than any other food cor-

poration CEO in the U.S. in 2007 … ENGLE$ WAS

PAID MORE THAN FIVE TIMES AS MUCH

MONEY AS THE SECOND-HIGHEST-PAID

FOOD COMPANY HEAD!!!

$60,080,000 for that money-sucking yuppie???

In a year when Dean Foods’ earnings and stock per-

formed badly, none-the-less.

The Food Processing article drew its data from

information published earlier in 2008 by Forbes
magazine.  The article in Food Processing noted:

“Like the soaring grocery prices, the once relatively

modest pay for food and beverage CEOs seems to

have ballooned since we last explored executive

compensation back in 2006. For example, the CEO

at Dean Foods, Gregg Engles, was paid an unpreten-

tious $4.75 million in 2006. Today, Engles’ paycheck

is reported to be more than $66 million, a 1400 per-

cent increase, according to Forbes magazine.”

A 1400% increase … in a year when the com-

pany’s performance and stock values nose-dived.

2007 special $15/share stock 

payout netted $39.6 mil

A cool $39.6 million of that $66,080,000 mil-

lion pay-out by Dean Foods to Gregg Engle$ came

in the form of a special, $15 per share, one-time,

bonus pay-out to company stockholders in early

2007.  Engle$ was the leading individual stockhold-

er at Dean Foods, holding more than 2.5 million

shares of stock at the time.

At pay-out (early spring 2007), Dean Foods

stock soared to above $45 per share.  But that stock

plunged immediately back to the low $30/share

range, once the $15 payout to shareholders. 

In an instance of incredible corporate venal-

ity, Dean Foods’ BORROWED $1.96 BILLION

to make the $15/share payout to stockholders.

Paying off that foolish borrowed disbursement has

impaired Dean Foods’ financial performance ever

since, even if it did make Gregg Engle$ personally

much richer.

Earlier in 2008, Dean Foods’ stock sunk as low

as $18-19 per share, before a resurgence to the low

$20 per share range … based on overtly optimistic

forecasts for improved future earnings.

How many company-paid, country club mem-

berships does one person need?  How much gouging

of consumer milk prices must occur to pad the per-

sonal fortune of this money-thirsty, Texas yuppie?

How many dairy farmers, and how many milk

haulers must get screwed financially, to put all that

money in Gregg Engle$’ pockets?   

For all intents and purposes, Dean Foods – the

nation’s largest fluid milk processor – looks like a

Gregg Engle$’ personal money-machine. 

$66 million for one year’s CEO compensation!

Certainly Dean Foods’ board of directors has to be in

on this scam, without any questions asked. 

Dean Foods’ CEO Gregg Engle$: $66,080,000 Compensation in 2007
by Pete Hardin

If you look on the Internet for

http://itisafact.org/ you will be at the Web site of the

“American Farmers for the Advancement and Con-

servation of Technology” (AFACT).

AFACT has been a public relations tool for

Monsanto Corporation and Monsanto’s biotech cow

growth hormone drug, Posilac.  The AFACT Web

site (Domain ID:D149567438-LROR) continues to

be owned by Monsanto’s leading public relations

firm, Osborn Barr Communications, based in St.

Louis, Missouri.

This Web site was created on October 26,

2007 and the expiration date is October 2, 2009.

However, AFACT’s expiration appears imminent,

as Monsanto is cutting way back on expenses relat-

ed to promoting the image of Posilac.  

Monsanto has announced sale of the Posilac

business to Elanco – the veterinary pharmaceutical

division of Eli Lilly & Co.  Sale price is $300 mil-

lion.  But so far, neither Monsanto nor Elanco has

submitted any documents to the federal Security

and Exchange Commission (SEC).  Anticipated sale

date is early in 2008’s fourth quarter.

Nevertheless, Monsanto is washing its filthy

hands of Posilac.  Advertisements for Posilac are

disappearing from fancy dairy magazines.

As Monsanto visibly retracts financial resources

from promoting Posilac, it’s easy to imagine

AFACT’s leaders on their hands and knees, begging

Elanco for money to continue.

More and more dairy marketing firms have

committed to “rbGH/rbST-free” products.  On Sep-

tember 5, USDA’s Dairy Market News reported,

“more interest is reported in rBST free NDM and

various manufacturers report inventories are low to

unavailable for this version of NDM.”  The days of

Posilac, particularly in the U.S., are numbered.

Hence, the days of AFACT are also numbered.

There will continue to be arguments about the

profitability of using Posilac on dairy farms for

years to come.  And there’s no doubt that certain

dairy publications will financially miss Monsanto’s

regular, full-page, four-color advertisements for

Posilac.  Few will miss AFACT. 

AFACT (Posi-Lackies) Begging for $$$
by John Bunting


