
Last month, some folks got their shorts in a 
tight knot over alleged inaccuracies in The Milk-
weed about how half the $80 annual dues for a 
start-up dairy producers’ organization (tentatively 
titled the “National Dairy Producers Organization” 
– NDPO) would go to a subscription for the Agri-
business Dairyman publication.

We will offer a clarification, but not a cor-
rection.  Channeling half of the $80 was part of 
the original plan drawn up earlier this year by the 
group’s leaders.  

In mid-October, NDPO director Paul Rozwa-
dowski (Stanley, Wisconsin) stated in The Country 
Today (a Wisconsin farm weekly) that half of the 
dues would go for a magazine subscription.  Roz-
wadowski – a decent fellow and well-intentioned 
dairy farm activist – admitted in that article that 
paying out half the dues for such a purpose was 
likely to be controversial. That’s exactly what hap-
pened when The Milkweed reported such in the 
November 2010.  Egad.

Also in October – during the early phase of the 
multiple, dairy telephone conference calls in which 
NDPO engages dairy farmers, a California caller 
(an ex-dairy producer) asked if it were true that 
$40 of the $80 dues were to go for that magazine 

subscription.  One of the group’s directors, Arden 
Tewksbury of Pennsylvania, replied affirmatively.  
Tewksbury also jested that perhaps they should 
look at subscriptions to The Milkweed.  

Thus, in October 2010, TWO NDPO directors 
(Rozwadowski and Tewksbury) stated separately 
that half the annual dues of the start-up group would 
be used as a subscription to AgribusinessDairyman.  
But when The Milkweed printed that matter in early 
November, blood pressures shot up!  When asked 
why he hadn’t demanded a correction or retraction 
from The Country Today when the story directly 
quoting Rozwadowski appeared, Tom VanNort-
wick (editor of the AgribusinessDairyman and an 
organizer of the group) stated that he didn’t want to 
contradict director Rozwadowski.

We have been informed by Tom VanNord-
wick, editor of the AgribusinessDairyman, that the 
plan to pay out half the dues to his publication is 
no longer operative.  VanNordwick stated in late 
November that no funds have been paid out except 
for legal fees to organize the new group.  He also 
noted that the only way to reach the mass of dairy 
farmers is through the print media, since many dairy 
farmers don’t pay attention to e-mails or faxes.

More recently VanNortwick heatedly threat-

ened to “have his lawyer contact The Milkweed” 
over this matter if this publication did not immedi-
ately remove our Web site analysis of the November 
2010 article (“50% of New Dairy Producers Group’s 
Dues Go for Magazine Subscription,” page 7.)

The group’s efforts to organize dues-paying 
dairy farmers are moving slowly.  Producers in 
Pennsylvania and New York have started their 
own regular conference phone calls, separate from 
the national efforts. That may be good, because 
accomplishing anything would be easier on a local 
or regional basis than nationally.  

Hopefully, this article will offer a clarifica-
tion.  But The Milkweed offers no correction.  
Perhaps NDPO should tell its members (and direc-
tors) exactly when, and by whom, the decision not 
devote half its dues to that magazine subscription 
was made.  When two directors publicly made the 
claim in October that half the dues would go for a 
subscription to VanNordwick’s magazine, that was 
good enough for The Milkweed.  We apologize that 
so much froth has been generated on these frequent 
national telephone calls, since that froth interferes 
with VanNortwick’s exhortations to producers to 
join the group, even though its policies and goals 
(beyond signing up all the nation’s dairy farmers) 
remain nebulous.

New Producer Group Now Claims Half of Dues Won’t Fund Magazine
by Pete Hardin

Do you want faster delivery of The Milkweed?  
Consider an upgrade to first class mail that will 
speed your paper to you within two or three business 
days of when it’s printed. 

As a business person whose product is 
delivered by the U.S. Postal Service, the biggest 
complaint I get from subscribers is why it takes so 
long to receive The Milkweed by second class mail.  
Sometimes, two-and-a-half to three weeks delivery 
times for subscribers on the East and West coasts … 
and sometimes folks in the middle of the country … 
are not good.  

Let me suggest a suggestion for persons who 
want much quicker delivery of the paper: upgrades 
to our first class “Fast Pak” delivery.  Using the 
information contained in here, you may upgrade to 
“Fast Pak” in mid-subscription, if you choose.  The 
cost is $4 per month for a mid-subscription upgrade 
– a full year of first class delivery.

At $120 for a one-year, first class subscription, 
some folks correctly think that’s a big chunk of 
money.  The Milkweed’s primary purpose is as a 
marketing and business analysis for persons who 
have hundreds of thousands, or millions, invested in 
their dairy businesses.  Second Class rates are going 
to $65 per year (about $5.50 per month).  First class 
rates would come to $10 per month.   Most agricultural 
publications derive about 75-80% of their income 
from advertising.  We don’t take advertising.  Our 
sole basis of revenue is subscriptions.  There is no 
other publication in either the U.S. dairy industry, or 
any other agricultural sector, that offers the type of 
coverage as we do.  

Here’s how you may upgrades your current 
subscription to the first class “Fast Pak”:  

Go to the upper right hand corner of your 
address label on page 1.  Check for two bits of 
information:

• Your subscriber number (generally a two, 
three or four digit number)

• Your date of expiration (March 2011, for 
example).  

Next consult the accompanying chart to 
correlate the additional costs ($4/month) for your 
upgrade to first class mail.  For example, June 2011 
expiration would cost $24 extra for the upgrade. (6 
x $4).

Then, simply send us a check (no electronic 
payments or credit cards) for the extra fee and we’ll 
immediately upgrade delivery of your paper to a 
speedier status.  

BECAUSE OF THE VARYING AMOUNTS, 
WE CANNOT ACCEPT PAYMENT VIA 
PAY PAL FOR THESE SUBSCRIPTION 
UPGRADES.
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OCTOBER MILK PRODUCTION 

Milk production in the 23 major States during October totaled 14.8 billion pounds, up 3.3 percent from October 2009.  September revised 
production at 14.5 billion pounds, was up 3.7 percent from September 2009.  The September revision represented an increase of 6 million 
pounds or less than 0.1 percent from last month’s preliminary estimate. 

Production per cow in the 23 major States averaged 1,767 pounds for October, 47 pounds above October 2009. 

The number of cows on farms in the 23 major States was 8.37 million head, 54,000 head more than October 2009, but unchanged from
September 2010. 
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STATE

MILK COWS 1/ MILK PER COW 2/ MILK PRODUCTION 2/ 

2009 2010 2009 2010 2009 2010 
% CHANGE 
FROM 2009 

THOUSANDS POUNDS MILLION POUNDS PERCENT 
        

AZ   166   183 1,840 1,825    305    334 9.5 
CA 1,767 1,747 1,815 1,915  3,207  3,346 4.3 
CO   116   122 1,920 1,975    223    241 8.1 
FL   113   113 1,230 1,280    139    145 4.3 
ID   546   571 1,870 1,910  1,021  1,091 6.9 
IL   101    98 1,550 1,560    157    153 -2.5 
        

IN   168   169 1,680 1,710    282     289 2.5 
IA   215   204 1,690 1,725    363     352 -3.0 
KS   112   121 1,750 1,750    196     212 8.2 
MI   355   360 1,860 1,895    660     682 3.3 
MN   469   470 1,580 1,575    741     740 -0.1 
MO   105    97 1,170 1,180    123     114 -7.3 

        
NM   317   318 2,020 2,055    640    653 2.0 
NY   614   611 1,640 1,725  1,007  1,054 4.7 
OH   276   270 1,540 1,580    425    427 0.5 
OR   114   121 1,615 1,695    184    205 11.4 
PA   539   541 1,600 1,640    862    887 2.9 
TX   413   415 1,720 1,775    710    737 3.8 

        
UT    83    85 1,780 1,790    148    152 2.7 
VT   134   139 1,495 1,480    200    206 3.0 
VA    95    95 1,475 1,485    140    141 0.7 
WA   240   254 1,940 1,965    466    499 7.1 
WI 1,258 1,264 1,675 1,680  2,107  2,124 0.8 

23
STATE
TOTAL

8,316 8,368 1,720 1,767 14,306 14,784 3.3 

1/ Includes dry cows.  Excludes heifers not yet fresh. 
2/ Excludes milk sucked by calves. 

SOURCE:  "Milk Production," (November 2010), Agricultural Statistics Board, National Agricultural Statistics Service, U.S. Department of
Agriculture.

Effective in mid-January 2011, The 
Milkweed will raise the price for Second Class 
mail subscriptions to $65 per year.  That rate was 
last adjusted in 2008.  All of our costs are up, 
except the editor’s salary.  

Rates for First Class “Fast Pak,” Canadian 
and foreign air mail rates will remain the same.

Second Class subscribers who want to 
speed up receipt of their paper each month 
should consider an upgrade to “Fast Pak.”  See 
page 16 of this issue for details.

Subscription Information Update

	 Costs to Upgrade Your 
Current Subscription:

	 January 2011......................................$4
	 February 2011....................................$8
	 March 2011......................................$12
	 April 2011........................................$16
	 May 2011.........................................$20
	 June 2011.........................................$24
	 July 2011..........................................$28
	 August 2011.....................................$32
	 September 2011................................$36
	 October 2011....................................$40
	 November 2011................................$44
	 December 2011................................$48

Send your check, subscriber number and 
expiration date to: 

The Milkweed
PO Box 10

Brooklyn, WI 53521-0010

Upgrade to First-Class




